Community radio application form

1. Station Name

Guidance Notes

What is the proposed station name?
Answer:

This is the name you expect to use to identify the
station on air.

Rossendale Radio

2. Community to be served

Guidance Notes

Define the community or communities you are
proposing to serve. Drawing from various sources of
data (e.g. from the Office of Population, Census and
Survey) and in relation to your proposed coverage
area, please determine the size of the population
concerned and the make-up of the population as a
whole, along with any relevant socio-economic
information that would support your application.
(Please tell us the sources of the information you
provide.)
Answer in fewer than 300 words:

It is a legislative requirement that a service is intended
primarily to serve one or more communities (whether or
not it also serves other members of the public) and we
need to understand who comprises that community or
communities. The target community will also be
specified in the licence, if this application is successful.
The legislation defines a ‘community’ as: people who live
or work or undergo education or training in a particular
area or locality, or people who have one or more
interests or characteristics in common.

Rossendale Radio proposes to serve individuals of all ages who work and live in the
Rossendale Valley of East Lancashire, focussing on adults aged 25 to 54 years. (The
average age in Rossendale is 39.6).*
The whole area has a population of 67,982 residents*, made up of 5 main townships:
Rawtenstall: 21,800
Waterfoot: 10,665
Stacksteads: 7,887
Bacup: 12,760
Haslingden: 14,870
We would like to include Ramsbottom in our figures and ultimately our TSA. Editorially,
Ramsbottom residents prefer to be included within the Rossendale Valley boundary,
however, local Council boundaries have them as part of Bury. Throughout a previous
radio licence, Ramsbottom residents were known to be passionately vocal if they were
underserved by the station.
70% of residents own their own homes, 78% have access to at least one car, and the
average house price is £118,444, a figure that is locally ahead of the North West region
as a whole.
Rossendale Radio will be based in the Rawtenstall area (we already have an agreement
in principle with a site owner), and promote all events and attractions that Rossendale
has to offer. It is particularly popular with followers of the rail history via the East Lancs
Railway based in the centre of Rawtenstall.
The area has previously enjoyed a Community Radio licence, which was extremely
popular with residents and visitors alike, until it ceased broadcasting in March 2012. We
are therefore campaigning to bring back this much missed asset to the area.
*Source – Rossendale Borough Council (Boroughwide Profile 2013)
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3. Proposed area

Guidance Notes

What is the area you propose to serve?

Although we believe it is helpful to set guidance
that frequency availability may often limit
transmission powers to around 25 watts and the
coverage radius to around 5km, we are adopting a
more flexible approach and will consider
applications for wider areas where applicants can
demonstrate that the proposed coverage area will
better serve the target community, and where it is
technically possible.
https://www.ofcom.org.uk/__data/assets/pdf_file/0020/10
1459/community-radio-future-licensing-technical-policystatement.pdf

Answer:

The main towns and districts of the Rossendale Valley in East Lancashire. Including
Rawtenstall, Waterfoot, and Stacksteads. We would respectfully request a wider
broadcast area / increased ERP, to include Haslingden, Crawshawbooth, and also Bacup
and Whitworth if possible. Previously, the signal had reached as far as Ramsbottom (to
the south of the main proposed area – politically, and due to boundary issues, the
residents of Ramsbottom still consider themselves to be part of Rossendale, and not
Bury.)
The following plot graph shows the broadcast footprint we would obtain from our
transmitter site on the roof of the Hardman’s Business Centre at New Hall Hey in
Rawtenstall. This is a 25w V plot, and, as you can see, we don’t quite reach some of the
eastern townships, and would respectfully request a higher ERP to rectify this.

The Rossendale Valley is classed as semi-rural, and the extra ERP would enable us to
fully cover all of the areas named earlier, with a strong, sustainable radio service.
Given the continued lack of other useable FM radio services within this area, and that (as
far as we are aware) nothing much, if anything, has changed within the broadcast area
in the last 5 years, we would respectfully request use of the previous frequency of
104.7Mhz that CR159 used.
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Programmes and programme output:
Definitions:
Studio location: The studio from which the service will be broadcast should be located within the licensed area.
Locally-produced: Locally-produced output is output made and broadcast from within the service’s licensed
coverage area. (It is anticipated that most stations will produce the bulk of their output themselves, in the locality.
However, for some target communities it may be appropriate for fairly high levels of output to originate from
outside the licensed area.)
Live output: is that which is produced by a presenter in the studio at the time of broadcast. (The amount of live
output may vary between different services depending on the needs or expectations of the target community.)
Original output: output that is first produced for and transmitted by the service, and excludes output that was
transmitted elsewhere before. Original output can be live or voice-tracked. Repeat broadcasts of original output
do not count towards the minimum requirement.
Peak time: it may be helpful to state what material will be broadcast in ‘peak time’. If you do, please say what you
consider peak time to be for your target community (this may vary from station to station).
Automated output/voice-tracked material: most stations will carry automated output at some time. The amount of
automated or voice-tracked material does not need to be specified in the Key Commitments.
Sustaining service/third party produced material: if you intend to broadcast material produced by a different
organisation please state what it is and how much (per day or week as appropriate).

4. Programming output

Guidance Notes

Please fill-in all three questions below
Question A asks you to describe your programme
service.
Question B relates to how your output will serve the
tastes and interests of your target community.
Question C is about how your service will broaden
the range of local (non-BBC) services available in
your area.
Later in this form you will be asked to draft your own
‘key commitments’. This will form the basis of your
licence and is what Ofcom will judge you against. It
should include a summary of your proposed
programme output as set out below and reflect your
commitment to cater for relevant tastes and interests,
to broaden the range of relevant programmes and
services and to provide a service with a distinct
nature and content as set out in the Guidance Notes
in the column opposite.

The law requires applicants to state their proposals for
providing a service that would:
(i) cater for the tastes and interests of members of its
target community or communities (or for any
particular tastes and interests in those communities);
(ii) broaden the range of programmes available on nonBBC local services (commercial and community
stations) to members of the relevant community or
communities;
(iii) broaden the overall range of such non-BBC local
services provided in the area concerned; and
(iv) have a distinct nature, or provide distinct content,
from any non-BBC local services with which it would
overlap.
Ofcom is required to consider the extent to which an
applicant’s proposals will cater for the tastes and
interests of members of its target community or
communities.
Ofcom is also required to consider the extent to which
proposals for a community radio station would broaden
the range of programmes available by way of non-BBC
local services (both commercial and community stations)
in the area concerned (especially, the extent to which a
proposed service would have a distinct nature or provide
distinct content from any overlapping non-BBC local
services).
The information given here should be more detailed than
what you set out in your draft key commitments (later in
this form), and will help us gain a fuller understanding of
how you will serve your target community and what the
station will sound like.

4. Programming output
A: Please tell us about your programme service. The following questions may help you describe your
programme service (but should only be used as a guide):
•
•
•

What will the service sound like?
What music will you play?
What are the main speech elements of the service and how will the social gain/community benefits you
propose be reflected on-air?
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•

What is the likely music to speech ratio?
•
Will this vary at different times of the day or week (or year)?
•
Do you intend to broadcast live output? If so when and how much do you propose to do?
•
Will you broadcast in languages other than English (what languages and how much)?
•
Will your output be original i.e. specifically produced for your service?
•
Will it be locally produced?
•
Do you intend to repeat material?
Answer in fewer than 1,000 words:

We aim to provide a full-service radio station that reflects the life, aspirations and
community energy of the Rossendale Valley and appeals to the widest cross-section of
the communities concerned.
Broadcast content will be live, at the very least, from 7am to 10pm weekdays, and 8am
to 10pm at weekends. Currently, we see no reason to repeat any programmes, but there
could be scope to provide a ‘best of’ programme maybe once a week.
We envisage the speech to music ratio to be around 75% music to 25% speech.
All broadcast content will come from our purpose built studios, and will be locally
produced.
Local information will play a vital part of our output, in our aim to connect the many
towns and semi-rural villages we aim to serve, increasing social awareness of niche
events to the wider area.
The area has a strong sense of community and a distinctive local identity and it is our
intention to reflect this and, where necessary, to help to campaign to protect it. The
service will combine music and entertainment features, local & regional news, detailed
community information, sport, politics, the arts, the huge festival culture in the area,
environmental and heritage items, plus links to added value content available via the
station’s web site and various interactive activities with engaged community partners.
The service will be a strong mix of music from the last 60 years, featuring lots of good
local content from local people. Local content will be broadcast in the form of interview /
talk style programmes during the week around lunchtimes, where members of local
charities, community and faith groups will be invited to chat live on air.
News bulletins will run on the hour from 7am to 10pm. These bulletins will be
predominantly National, but during peak hours (8am to 5pm), will be run alongside local
updates, along with breaking local news when appropriate.
Rossendale Radio will cover local sporting results – including Bacup Borough FC, and also
follow the much enjoyed local cricket teams.. The area is also home to many youth
football teams which we aim to include also.
Free job vacancies, official announcements, travel news and listener phone calls will all
play their part.
Our music playlist will rotate 24 hours a day with the exception of specialist music
programmes.
The service will reflect the local community and will build its music database using a
blend of classic hits and popular melodic chart hits from the 50s to today with an
emphasis on music older than 20 years old. Each song will be hand-picked to fit in with
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the overall ‘feel’ of the station, providing an easy-to-listen-to sound and mature
presentation style to reflect the general population.
Intelligent speech will occupy 25% of the output, with 75% music on a typical weekday,
with more music at the weekends.
We aim to provide live programming from 7am to 10pm weekdays, and from 8am to
10pm at weekends. We would also envisage some pre-recorded inserts and local content
from time to time during these hours.
Volunteers will be out in the area generating this local content and sending short clips
back to the studio playout system for almost immediate playout.
All output will be made locally, in English and produced only for Rossendale Radio from
our studio location in the Hardman’s Business Centre, in Rawtenstall town centre. We
intend to repeat some relevant material during later hours within a week of first
broadcast. This could even be in the form of a ‘best of’ programme.
Specialist programmes will include a weekly rock show, also jazz, chill, and new music /
chart hits will feature, mainly after 7pm weeknights, to enable us to keep a good listener
balance. At weekends, we will make provision for late night dance music output.
We will keep our schedule flexible regarding other specialist programmes, depending on
listener demand at the time, and include the option to broadcast one-off special
programmes such as a topical documentary series or collection of debates.
B. What is the address of the proposed studio (if known)?

Hardman’s Business Centre,
New Hall Hey Road,
Rawtenstall,
Rossendale,
BB4 6HH
C: Based on what you have said above, how will your proposed radio service cater for the tastes and
interests of your target community/communities?
Answer in fewer than 400 words:

The group is aware that all cross sections of music genres and programme strands will
need to be catered for to attract listeners from all sides of the communities targeted.
With our recruitment for volunteers and our advisory board, we are confident that the
large and diverse nature of people involved with the station will always reflect naturally
the tastes of the community.
The Rossendale Valley is a unique place and as a community radio station, Rossendale
Radio will aim to enhance the social scene, reflecting life in the semi-rural towns and
villages.
Daytime programming content will be led by what’s happening in the community and
cater for the 35+ age group, whilst off-peak programming will cater for other ages and
go a step further and invite locally trained volunteers on to the station to host
programmes.
Farming is part of Rossendale Valley life and this will be incorporated into our news and
information bulletins, early morning weather reports, stock prices and items of interest
to farmers.
A public AGM will also be held once a year after broadcasting commences.
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D: How will your proposed community radio service add to the range of programmes available on nonBBC local services (commercial and community stations) to members of the relevant community or
communities, add to the overall range of such services in the area concerned and be different and
distinct from them? Please tell us which non-BBC local services your station will overlap with.
Answer in fewer than 400 words:

Our proposed TSA is unique in that we are niche communities not officially served
directly by non-BBC services.
Rossendale Radio, will therefore provide a full service adult orientated format to local
residents and workers, and be the only radio station based in the area and exclusively
covering the area.
Our local content and speech will set us apart from other stations available in the area,
and our music playlist will reflect the local community.
Rossendale Radio will put the Rossendale Valley first and always report local issues and
concerns as soon as possible.
No local commercial FM radio services provide a listenable service to Rossendale due to
its valley status.
On AM, specialist East Lancashire station Asian Sound Radio provides some coverage to
the area from a Manchester base targeting Asian communities outside of the Rossendale
Valley.
2BR, now based in Accrington, is the nearest station, but the FM signal is very patchy on
the west side of the area, and a total loss the further east you travel. Regional stations
Heart and Smooth (now mainly a national service from London) are audible in some
parts of the Rossendale Valley, but not reliable enough to be classed as useable.

Social gain
5. Social gain

Guidance Notes

Community radio is required to be for the public good
and to bring community benefits, or social gains, to
listeners and participants. The requirement for ‘social
gain,’ is one of the key factors that makes community
radio stations different from other radio services.
Please tell us what community benefits your service
will bring to your target community(ies) and/or the
general public. Please include summaries of
evidence to support your answer.
Your draft ‘key commitments’ (later in this form)
should include a summary of your proposed social
gain set out below.

Broadcasting legislation specifies a number of
‘characteristics of community radio services’. Licence
holders need to ensure their services conform to these
characteristics, including in this case the delivery of
social gain.
The legislation sets out social gains that stations must
provide. These are the achievement, in respect of
individuals or groups of individuals in the target
community, or in respect of other members of the public,
of the following objectives –
(a) the provision of a radio service to individuals who
are otherwise underserved by such services,
(b) the facilitation of discussion and the expression of
opinion,
(c) the provision (whether by means of programmes
included in the service or otherwise) of education or
training to individuals not employed by the station,
and
(d) the better understanding of the particular community
and the strengthening of links within it.
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Social gain may also include the achievement of other
objectives of a social nature.1
Applicants are required to provide evidence that their
service will result in significant social gain to the public
or the target community(ies). Copies of letters or
research reports etc. should not be submitted, but brief
relevant extracts from them, which represent an
accurate and comprehensive summary, may be
included. If we wish to see the source material, we will
ask for it.
Ofcom is required to have regard to the extent to which
your proposed service would result in the delivery of
social gain to the public or target community.
Answer in fewer than 1,500 words:

The proposed service aims to connect and unite many semi-rural areas together through
a consistent flow of community news and local information featuring a number of social
gain objectives which are key to its operation in the community:The provision of:
-

Training and work experience in media and non-media related disciplines to
improve the quality and range of affordable, accessible options available to
people locally. This will include provision for adult learners as well as those in the
usual post 16 age groups, using links with quality local partners.

-

Exposure both on-air, and via the station website or publications to community
interest groups and minority interest community groups in the faith, heritage,
sport, health, environment and social campaigning areas.

-

Marketing and promotion support including on air and web exposure for the
recruitment of volunteers important to the running of existing voluntary and
charitable services.

We expect a huge charity element to the station in terms of us nominating dedicated
charities to work with and through the airtime given to groups wishing to raise
awareness. Since almost all charities promote some element of life improvement, we are
confident that we will fulfil our social gain responsibilities through content and initiatives
on a very regular basis.
Throughout the previous broadcast (May 2010 – March 2012), Rossendale Radio fulfilled
a number of these gains through their involvement in countless local events, public
gatherings, and promoting community & voluntary groups across the wider area. We
propose to build on this if successful with this bid.
As a group, we still have many contacts in most of the community, charity, faith groups
all across the area, and many have stated they would openly welcome the radio station
to return. There is still much goodwill in the Rossendale Valley, and we feel regaining
this broadcast licence would be a huge community asset to the area.
We intend to work with Rossendale Borough Council, and the Emergency Services, to be
a voice for those organisations, and openly invite them to come speak to us about
campaigns and / or events they might be planning.
We also wish to work with as many schools and colleges as we can in the local area, to
offer a strong insight into the workings of radio, production, journalism etc., we will build
See Article 2(3) of the Community Radio Order 2004 and Ofcom’s Notes of guidance for community radio
applicants and licensees.
1
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ties with their media departments and get them actively involved.
Previous links with the Business Community will be revisited, and the Chamber of Trade,
and also the larger employers in the area (BE Boys, Hurstwoods, JJO and Killelea’s).
They were happy to help last time, and so we will involve those groups once again.

Access and participation:
6. Participation in the service

Guidance Notes

How do you propose to ensure that members of your
target community (or communities) are given
opportunities to participate in the operation and
management of the service?
Your draft ‘key commitments’ (later in this form)
should include a summary of your proposed
participation objectives as set out below.
Answer in fewer than 400 words:

Legislation specifies a number of ‘characteristics of
community radio services’. Licence holders need to
ensure their services conform to these characteristics,
including in this case providing opportunities to
participate in the operation and management of the
service. Ofcom requires information as to how this would
be achieved.
What will be the involvement of members of the target
community in the radio station? How many volunteers do
you anticipate will be involved in your service per year?

We aim to provide a fully transparent and accessible radio service. We will operate a
virtually open door policy, whereby anyone from the community can have access to the
airwaves – subject to suitable training.
Much of our ethos will be around our code of ethics and the need to share knowledge so
that senior individuals mentor less experienced ones who in time, do the same. We will
encourage all volunteers to undertake a multi-disciplined approach so that they excel at
what they enjoy and the station shares collective goals. One of those code of ethics will
be the need to recruit constantly especially in later years.
Most if not all of our three paid positions will go to local people. These people will
manage the admin and community input of the station, and if needed, will present a
daily show.
The majority of volunteers at Rossendale Radio will be local people who are keen to
provide a service to the local community. Content from all programmes will be driven
using local content. Participants in local debate, features and phone-ins will all be local.
The programme schedule with the exception of breakfast and drive will be made up of
volunteers.
The weekday 11am – 1pm slot will be an opportunity for members of local charitable,
community and faith groups to come to the radio station and highlight their
organisations in live interview format. There will also be provision to pre-record if this
suits the interviewee. Rossendale Radio will be THE voice for all of these organisations,
and the service will be free of charge.
We’ll be encouraging local schools to produce output under the guidance of our trainers,
for broadcast throughout the schedule. It is our hope that those involved with providing
features will go on to present their own programmes.
Community groups, youth clubs and local organisations will have similar access to our
extensive what’s on and noticeboard slots.
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In total, we anticipate over 100 volunteers will be involved per year.
Rossendale Radio will make people aware of these opportunities on-air and via leaflets,
social media and other marketing methods.

7. Access to facilities and training

Guidance Notes

Set out the practical (formal and informal)
mechanisms which you will use to ensure that
members of your target community can gain access
to your facilities that would be used for the provision
of your service and to receive training in their use.
Your draft ‘key commitments’ (later in this form)
should include a summary of your proposed access
and objectives for training people in the use of the
facilities as set out below.
Answer in fewer than 400 words:

Ofcom is required by the legislation to have regard to the
provision each applicant proposes to make to allow for
access by members of the target community to the
facilities to be used for the provision of the service and
for their training in the use of those facilities.

We aim to have a second studio to provide training and programme recording. Once a
volunteer is a full member of Rossendale Radio, they will have unlimited use of this
facility subject to a booking diary system.
Our proposed studio location is within a business centre in Rawtenstall town centre and,
as much as possible, we will operate an open door policy to anyone wishing to book a
training session.
Rossendale Radio will offer media training for students by partnering with community
centres (subject to external funding). We’ll also offer at least 12 Work Experience
placements to schools and sixth forms each year.
Rossendale Radio aims to benefit all members of the community, offering individuals a
tool for building confidence, up-skilling and personal development. No legitimate
volunteer will be turned away.
The service will offer training on studio operation skills, presenting skills, show
production, audio editing, broadcasting and radio law, IT and administration skills,
community correspondent training and volunteer station management training via its
own experienced broadcasters and via the recruitment of experienced volunteers.
We will be openly including schools and colleges in our output and promoting these
organisations to use the service as a training option, whilst gaining invaluable real time
live experience. Through existing contacts we are confident of working with many of the
media studies departments specifically and schools and colleges generally. Opportunities
in professional radio are diminishing. It will be a key part of our code of ethics to reverse
that trend.

Ensuring accountability:
8. Accountability

Guidance Notes

Please set out your proposed community
accountability mechanisms. These should cover
matters such as:
How will members of your target community:
•
make contact with your service, and
•
influence the operation of the service?
How will suggestions or criticisms from members of
your target community (or communities) be
considered and acted upon?
Your draft ‘key commitments’ (later in this form)

Broadcasting legislation specifies a number of
‘characteristics of community radio services’. Licence
holders need to ensure their services conform to these
characteristics. One is that, in respect of the provision of
the service, the provider makes itself accountable to the
community (or communities) the service is intended to
serve.
Ofcom is required to have regard to the provision each
applicant proposes to make in order to ensure its
accountability to the relevant community (or
communities).
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should include a summary of your proposed
accountability measures as set out below.
Answer in fewer than 500 words:

We will be actively using social media to promote awareness of the radio service and
asking people to get in touch, and suggest how the service could be better used by the
community at large.
An advisory panel is to be set up, where key members of the community will be
encouraged to participate. This panel will be encouraged to meet at least monthly, and
all suggestions will then be passed to the radio station’s board of directors via the
Trustees for future consideration.
Our Board of Trustees is to be made up of local people, some residents and some local
business owners to properly reflect the cross section of the area, and will oversee the
Advisory Panel and voice any opinions and issues that may arise to our Directors.
We would also look to setting up a Listener Club, whereby radio listeners can suggest
changes to our music policy, or suggest events & programmes that we perhaps need to
include more, or play less of. This would be set up post launch.
Guidance notes: station’s draft key commitments
Please draft the Key Commitments for your proposed service. There is a blank key commitments template
overleaf. If your organisation is awarded a licence, the key commitments you draft here will be included in your
licence. (Please note: Ofcom may require amendments if, for example, we feel changes are required to better
reflect your application proposals).
Your draft Key Commitments should be consistent with, and, where appropriate, summarise the answers you
have already given in this application form.
It is important that you draft your own commitments rather than just copying what may have been done by others.
You should keep in mind that it will be a condition of any licence to meet the Key Commitments: something you
must do at all times and for breach of which you could face sanctions including revocation of the licence. So, you
should think carefully about what you will be committing to.
We would expect key commitments to be brief and no more than one page long.

KEY COMMITMENTS: to be completed by the applicant
[Guidance is given in italics.]
Station name
[As in section 1 of this application]

Rossendale Radio

Licence area
[State the proposed coverage area as
set out in section 3 of this form.]

Rossendale Valley in East Lancashire

Description of character of service
[Describe in no more than 80 words in total]:
-

the target community/communities Rossendale Radio will serve individuals of all ages who

live and work in the Rossendale Valley – namely Rawtenstall, Waterfoot,
Stacksteads, Bacup and Haslingden. A total of 67,982 residents, with a focus on 25
to 54 year olds. The service will be based in a town centre location in Rawtenstall.
-

The nature of the isolation of the Valley means we are cut off. We will be that one
focal point that unites the community.

-

The station’s primary function is to promote the great work that the communities
of the Rossendale Valley carry out on a daily basis, and to be a friendly and
transparent outlet for those groups to highlight themselves. We will do this by
carefully planned and professionally executed programme strands, inviting local
people to speak on air, and have a carefully selected music policy that reflects the
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residents of the area.
The service broadcasts: [these bullet points should be a summary of the answers you have given in section 4
of this form]:
•

Music. The main types of music2 broadcast over the course of each week are:

The service will mainly play a good mix of music from the last 60 years. Specialist
evening programming will cater for lots of other genres.
•

Speech. The main types of speech output3 broadcast over the course of each week are:

News & Sport reports, local interviews, discussion, what’s on, job vacancies,
community news, and occasional live outside broadcasts.
•

Over the course of each week programming is broadcast in: English

•

The service provides original output4 for a minimum of 12 hours per day.

We aim to provide a live breakfast show, drivetime type show, a lunchtime general
chat / interview slot, and a live evening specialist show each weekday
•

The service provides locally-produced output5 for a minimum of 12 hours per day.

We aim to provide a live breakfast show, drivetime type show, a lunchtime general
chat / interview slot, and a live evening specialist show each weekday
[The text below is included in the Key Commitments in all community radio licences, and does not need to be
amended or augmented. Every service is required to comply with these requirements, but the details of how
each service does so do not need to be included in the Key Commitments]
The studio is located within the licensed coverage area.
The service provides a range of community benefits (social gain objectives mandated by statute) for the target
community, both on-air and off-air, and in doing so, achieves the following objectives:
•

the facilitation of discussion and the expression of opinion,

•

the provision (whether by means of programmes included in the service or otherwise) of education or
training to individuals not employed by the person providing the service, and

•

the better understanding of the particular community and the strengthening of links within it.

Members of the target community contribute to the operation and management of the service.
The service has mechanisms in place to ensure it is accountable to its target community.
[Please note: If awarded a licence, the key commitments you draft here will be included in your licence.
(However, Ofcom may require amendments if, for example, we feel changes are required to better reflect your
application proposals).]

2

e.g. mainstream pop, urban etc.
e.g. local news, what’s on etc.
4 Original output is output that is first produced for and transmitted by the service, and excludes output that was
transmitted elsewhere before. Original output can be live or voice-tracked. Repeat broadcasts of original output
do not count towards the minimum requirement.
5 Locally-produced output is output made and broadcast from within the service’s licensed coverage area.
3
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About your organisation:
9. Company details

Guidance Notes

The legislation requires that:
•
Community radio services should not be provided primarily for commercial reasons or for the financial or
other material gain of the body providing the service or the individuals involved in it
•
Any profits produced may only be used to either improve the future provision of the service or for the delivery
of social gain to members of the public or the target community
Provide the name of the body corporate (e.g.
company) submitting this application and the type of
body corporate.
Please provide copies of the company’s
Memorandum, Articles of Association and Certificate
of Incorporation (or, where it is another type of body
corporate, its founding documents and those which
set out its objectives and rules of operation)

Only a body corporate can hold a community radio
licence. A body corporate is almost always a (registered)
company, although it can also include, for example,
some bodies created by statute (an individual or a
registered charity on its own is not a body corporate).
Your application must therefore be submitted on behalf
of a registered company (or other body corporate).
There are different types of company (e.g. a company
limited by shares, a community interest company, a
company limited by guarantee) and we need to know
what kind of company is applying for a licence.
We will not consider a licence award to a company if it
has not yet been registered. If the application is
successful the licence will be awarded to the body
corporate (e.g. company) submitting this application.

Company (or other body corporate) name:

Rossendale Radio Ltd

Date of registration:

19th July 2017

Company registration number:

10874543

Type of company (or other body corporate):

Limited by guarantee

Where your body is not a company, please explain
how it meets the requirement to be a body corporate:

N/A

10. Ownership

Guidance Notes

Please provide details of who controls and who owns
the body corporate (e.g. company) applying for this
licence, and on what basis this control and ownership
is achieved. (If this will be different once the station
starts broadcasting please say so (a licence is not
issued until broadcasting starts.)
The information provided must include:
•
all the subscribers, members, shareholders, or
whatever is appropriate for the applicant
company (or body corporate), and state the
extent of their interest (e.g. % shareholding) (if
the company will be controlled by members, but
the members are not yet recruited, please say
so). (You will also be asked about the board of
directors in 11 & 12 below.)
•
details of any individual, company or other body
that may exert control over the applicant.

Ofcom needs to know about the ownership of the
company (or other body corporate) applying for this
licence, and any issues regarding its control. We will
also consider how the company (or body corporate) will
be run (this will usually be specified in the Articles of
Association of the company).
In relation to exerting control over the applicant, the
information provided should include the name and
address of any individuals or corporate bodies in
accordance with whose wishes the applicant’s affairs are
or will be conducted in most cases or in significant
respects.

The applicant, Rossendale Radio Ltd, is a private company limited by guarantee.
Rossendale Radio owns all monies and equipment. The company has three directors and
one guarantor. The guarantor is limited by the guarantee for £1.
The three directors will appoint a Board of Trustees / Advisory Panel should the licence
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be granted.
An overall Operations Manager will be appointed prior to broadcasting, who will be
answerable to the three directors.
Members of Rossendale Radio will be volunteers, with an optional subscription.

Ability to maintain the service:
11. Management and operations
With regard to the applicant please provide:
•
A list of directors, indicating who is the managing
director and/or chair (please see question 12
regarding directors’ details).
•

An indication of management structure (e.g.
management committee or equivalent, if
applicable), and/or
•
Information about who would be responsible for
the day to day management and running of the
station (there is a separate question regarding
other staff below). Explain the role(s) in the
station, job titles, and indicate whether paid or
voluntary, full or part-time (and the number of
hours).
Answer:

Guidance Notes
In addition to the notes above on ownership, Ofcom is
also required to evaluate the human resources involved
in the running of a community radio station. Answers
should demonstrate how those who have relevant
experience will work for the station. In addition, a
diagram or organisation chart may help paint a clearer
picture.

Rossendale Radio directors:
Peter Sweetmore {Chairman - unpaid}
Tony Horne {Treasurer - unpaid}
David Masters {Company Secretary - unpaid}
Board of trustees / Advisory Panel:
So far, we have two people forming our Trustees, but upon successful application, more
local people will be appointed.
Barry Hyde – Chair of Rossendale Cultural Arts Network
Laura Bolton - Accountant
Rossendale Radio’s Operations Manager (to be appointed after licence decision) will run
the company on a full-time basis, with an emphasis on business and sales. He or she will
report to the directors of the company and Board of Trustees. The Operations Manager
will work closely with Rossendale Radio’s three directors to launch the station.
A Station Manager will take on the role of Programme Controller / Presenter on a parttime basis, reporting to the Operations Manager.
An Office Administrator will also report to the Operations Manager and will be in charge
of admin and co-ordinate with clients.

12. Management and operations

Guidance Notes

Please provide information regarding each director as
set out below (some or all of which may be regarded
as confidential).
In addition if any individuals have been identified for
management roles at the proposed station, please
give further information in this section.
Answer (for each director):

Ofcom needs to know about the proposed directors and
chair of the applicant. Some or all of the information
given in this section will usually be removed from
the publicly available copy of this application form.
(All community radio applications forms will be made
available on our website.) If you request that any
information be removed, please indicate which (and why
by email to community.radio@ofcom.org.uk).
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Name: Peter Sweetmore
Employment: Retired
Other directorships: The View Trust – Tor View Specialist Learning Academy
Relevant experience or qualifications:

Former Managing Director of a Mid-sized Social alarms Company, Chairman of The View
Trust (Special Needs School) Many years working in the Voluntary, Community & Faith
Sector at management level. Former Radio presenter on Community Radio x 6 days
p/week.
Name: Anthony Horne
Employment: Broadcaster for The Wireless Group. Also Ghostwriter at Horney Media
Other directorships: Horney Media
Relevant experience or qualifications: Almost 30 years broadcasting experience at all levels in

major and smaller markets. Also the founder and operator of Radio Lymm (CR) in
Cheshire, from 2006 to 2007. Mentor for Community Station NE1 FM in the North East,
and worked on numerous RSL and school radio stations.
Name: David Masters
Employment: Semi-retired. Sole proprietor of David Masters Hypnotherapy &

Psychotherapy.
Other directorships: None
Relevant experience or qualifications: Over 20 years in Sales & Marketing. Former radio

presenter for Rossendale Radio (CR159)

If any individuals (not necessarily directors) have been identified for management roles please state what
experience identified individuals have to undertake the role in question.

13. Staffing structure

Guidance Notes

What is the staffing structure of your proposed radio
service? Provide a job title for each position and
indicate whether the individual will be paid or will
work in a voluntary capacity, will be full or part-time
(indicate the number of hours for part-time posts).
This may be provided as a diagram or organisation
chart.

The legislation requires that Ofcom has regard to the
applicant’s ability to maintain the proposed service (as
well as to ensure the applicant is fit and proper to hold
the licence). As well as its ownership, management and
operations, the proposed staffing of the station is
relevant to these considerations.

Answer in fewer than 400 words, plus
organisation chart (optional):

Rossendale Radio would employ a full time Operations Manager responsible for all sides of the
business and the full day to day running of the service. This post would be answerable to the three
directors.
A Board of Trustees / Advisory Panel would report to the Operations Manager and Directors. They
would be unpaid.
Staff below the Operations Manager would include a part time Station Manager, and a part time Office
Manager / Sales post.
A Community Manager would also be required to cover all the community events and interview
bookings etc. This post would also be voluntary.
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14. Applicant’s experience

Guidance Notes

Please describe the history of your group, and any
relevant experience of the group, or the individuals
within the group, by answering the questions below.

Ofcom is required to consider whether an applicant has
the ability to run a community radio station for the
licence period (up to five years). To aid our
consideration we want to know about any relevant
experience the applicant group as a whole, or the
individuals involved, may have.

A. Please provide a brief history of your group.
Answer in fewer than 300 words:

This group is formed by a number of former Volunteers of the previous Rossendale Radio
licence 5 years ago due to the licence-holder transfer and its subsequent surrender.
This new group is totally independent and, with many lessons learned, have formed the
correct management structure to ensure transparency of all matters pertaining to the
correct & legal running of this station.
We are confident that the new station can call upon much goodwill still within the area,
and build upon this to bring a new radio station to the Rossendale Valley.
We already have many messages for this, from previous listeners, residents, and past
advertisers whom have pledged continued support.
A Facebook page set up in 2012 called “Bring Back Rossendale Radio”, still has over
1,200 followers, and after posting an update in that group just recently, we have
received a considerable amount of positive messages, comments, likes and shares.
Making up the new team, we have Tony Horne, who has had nearly 30 years experience
working in commercial radio all over the UK, and was instrumental in the launch of Radio
Lymm in Cheshire. He was a mentor for the team at community radio station NE1 FM in
Newcastle. He has a huge passion for broadcasting, and also shares the same vision for
bringing Community Radio back to the Rossendale Valley, especially now as he is a
resident in the Rawtenstall area.
Peter Sweetmore was a regular broadcaster previously on Rossendale Radio and
campaigns tirelessly to bring awareness of all things ‘community’ within the Rossendale
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Valley. He is also the Chairman of The View Trust in Rossendale, where he is responsible
for £3.5m budgets.
David Masters owns and operates his own Hypnotherapy & Psychotherapy venture. He is
classed as semi-retired, and also has over 20 years experience in sales and marketing.
David also previously presented live programmes on Rossendale Radio, from May 2010,
until March 2012.
B. Please summarise the group’s broadcasting experience (e.g. internet radio, Restricted Service
Licences (RSLs)).
Answer in fewer than 150 words:

Collectively, all the Directors have over 40 years broadcasting experience covering a
wide range of expertise in working for & with the voluntary, community and faith
sector, Business management, fund & grant acquisition and training on many topics.
As a board of directors, we will continue to campaign for the greater good of the
Rossendale Valley through the radio station.
The previous Rossendale Radio licence, actively and openly got involved with local
events, fetes, festivals, carnivals etc., and we would want to build on that relationship
with the community this time around.
In the interim, we will be setting up an online stream and new website to promote the
possibility of obtaining a broadcast license in the future.
Peter Sweetmore has been involved with 2 RSL broadcasts prior to the launch of the former
Rossendale Radio, 2 years running the same and intermittent guest experience on other
local community radio stations. He mainly represented the Council for Voluntary Service
on Pendle FM in East Lancashire.
Tony Horne has nearly 30 years experience, being involved with at least 7 RSL
broadcasts previously, he launched Radio Lymm in Cheshire, and currently works with
The Wireless Group in Wigan. He has also worked for Capital, EMAP (as was), NE1 FM
Newcastle, and has been invited to be part of this year’s judging panel for the
Community Radio Awards.
David Masters has previously presented a weekly evening show of Soul and Motown
music on Rossendale Radio (2010 – 2012), and has stepped in at other times to help out
the radio team as and when. He is a very respected local businessman within the
Rossendale Valley.
C. Please summarise the relevant experience of the group or its members, in relevant non-broadcast
areas (such as third sector, local business, fund-raising, training or education).
Answer in fewer than 150 words:

Peter Sweetmore has been involved with 2 RSL broadcasts prior to the launch of the former
Rossendale Radio, 2 years running the same and intermittent guest experience on other
local community radio stations. He mainly represented the Council for Voluntary Service
on Pendle FM in East Lancashire.
Tony Horne has nearly 30 years experience, being involved with at least 7 RSL
broadcasts previously, he launched Radio Lymm in Cheshire, and currently works with
The Wireless Group in Wigan. He has also worked for Capital, EMAP (as was), NE1 FM
Newcastle, and has been invited to be part of this year’s judging panel for the
Community Radio Awards.
David Masters has previously presented a weekly evening show of Soul and Motown
music on Rossendale Radio (2010 – 2012), and has stepped in at other times to help out
the radio team as and when. He is a very respected local businessman within the
Rossendale Valley.
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D. Please summarise the radio broadcasting experience of key individuals in the applicant group (only if
not already described above).
Answer in fewer than 150 words:

As above.

Evidence of demand:
15. Demand and/or support

Guidance Notes

Please provide a summary of evidence of demand
and/or support for your proposed service.
This may include a variety of information, for
example:
•
summary of support from statutory or voluntary
sector organisations which expect to contribute
practically and/or financially to your operations,
or which would expect to collaborate with you in
joint activities;

When considering community radio licence applications,
Ofcom is required to take into account the extent of local
demand for, or support for, the provision of the proposed
service.

•

evidence of interest generated through radio
activity (e.g. RSLs, internet radio), community
activity, training, voluntary sector work etc.;

•

results of research;

•

summary of support from local politicians,
councils, educational or religious bodies etc.;

•

summary of support from local business or other
sectors;

•

evidence of support from your proposed target
community.

It is for applicants to decide what evidence of demand or
support they wish to submit. However, Ofcom does not
believe that generic support for the establishment of a
new radio service is as meaningful as evidence of
considered support for a specific applicant’s proposals.
This means that Ofcom does not attach great value to
numerous examples of similar generic or form letters of
support by your group, or to petitions.
Copies of letters or research reports etc. should not be
submitted. However, your response here may include
brief relevant extracts from such material and must
represent an accurate and comprehensive summary of
any such supporting evidence. If we wish to see the
source material, we will ask for it.

Answer in fewer than 1,000 words:

Support for a community radio station in Rossendale can be traced back to December
2009, when the ‘old’ Rossendale Radio was being formed. Since then, although the radio
station ceased broadcasting in 2012, there has been a constant stream of messages now
and again, asking when this ‘valuable asset’ will be returning. Some members have been
asked if they can “just turn it back on again ...”
The ‘new’ Rossendale Radio, has recently posted a status update via social media, and
has received a considerable amount of positive messages, shares and likes. A number of
prominent local residents and business owners / operators have also contacted us with
positive words of support, some of which are below:
“Since my retirement in 2011, I have been heavily involved with the development of
initiatives that engage the Rossendale community, with its unique history and heritage,
and have highlighted the many distinctive venues, events, activities and festivals that
exist within the Rossendale Valley, particularly with regard to increasing tourism in the
Valley. To this end, I have taken on a number of roles that provide the potential to fulfil
these goals:
-

The
The
The
The

Rossedale Cultural Arts Network
Rossendale 60s Festival
Promoting Rossendale Partnership Board
Rossendale Events Strategy Group

All of the above groups and organisations, although successful in their aims and objectives,
and communicate effectively within and between groups, if the communication of information relating
to group profiles, events and activities does not effectively reach the community and beyond, the

16

Community radio application form
success of these groups and subsequently their activities will not attain their true potential.
An effective Community Radio Station in Rossendale run by dedicated volunteers and with support
from community and business partners could well be the most effective platform for communicating
detailed information to the community and beyond.
Rossendale has so much to offer its residents as a tourist destination, and a local community radio
station will provide opportunities for community groups, charities and businesses to showcase
themselves within the community and beyond.”
B Hyde, Chair, Rossendale Cultural Arts Network / 60’s Festival Group
“Myself and K Roe-Connearn own Dansworks Dance Academy in Bacup and we're huge
supporters of Rossendale Radio. The radio was a great service for the area and we would
dearly love to see it return to the Valley. Rossendale Radio was very highly regarded and
brought us some long standing customers, hopefully we can use this platform again in the
very near fututre to help us and others to spread word of all the great things in
Rossendale.”
D Connearn and K Roe-Connearn, Dansworks Dance Academy, Bacup
“Fantastic idea. It'll help get all community events (especially Bacup Royal Court
Theatre) to a wider audience”.
J Shepherd, Secretary, Bacup Royal Court Theatre

“P&M Coppack Air Conditioning Ltd would like to offer support in respect of a new licence
application by Rossendale Radio.
P&M Coppack previously used Rossendale Radio as a way of advertising air conditioning
within domestic applications and found this to be successful.
We feel it is important that a small community has a local radio station where
businesses can advertise and trade with one another within Rossendale, we can only
learn of each others businesses and what they can offer through word of mouth and
advertising, and Rossendale Radio would be an ideal platform to help growth within the
Rossendale Valley.”
M & S Coppack, P&M Coppack Air Conditioning, Bacup
“NHS East Lancashire CCG is responsible for commissioning (buying) health services on
behalf of the population of East Lancashire, including services for residents in
Rossendale.
The CCG supports community ventures and initiatives, particularly those with whom we
can work to improve awareness of health services, and the self-management of health
issues.
On this basis we very much support the proposal for Rossendale Radio to be awarded a
new community license, and we look forward to working with Rossendale Radio in the
future should you be successful”.
A Laverty, Locality Commissioning Manager, NHS East Lancs CCG
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"I moved to Rossendale from Wiltshire and having a local radio station would certainly
have helped me to "orientate" myself whilst settling into a new community, plus me to
keep in touch with local events and news. In addition, I work at Tor View School, a
school for children with additional learning needs. It would be great to work alongside a
local station, promoting our events, maybe hosting work placement opportunities and
perhaps even supporting local children in hosting their own show.
Good luck with your venture!”
Ms N Wilby, School Business Manager, Tor View Specialist Learning Community
“I am the MD at the Whitaker Museum + Art Gallery (Rossendale) and would like to put
our whole hearted support behind the return of a Community Radio station. Over the
last couple of years there has been great expansion to not only our services here but
many, leisure, cultural, sporting and relaxation centres. I'm sure there would be a great
interest in using a local radio station to advertise and promote, as well as listen to.
The population is growing and the area is fast becoming a key destination to live for
many new commuters and this is set to continue.
We have the usual mixed demographic which could attract listeners of all ages, including
a large F.E. College and numerous sixth forms and (at the other end of the scale!) a
good number of retirees.
We believe the time is right to support this great expansion with our own Community
radio station.”
C Bell, Managing Director, The Whitaker Museum
“We need Rossendale Radio back on air broadcasting asap ,we need to have local news and
topics of local interest . As a previous advertiser we need the contact we had with the local
people via Rossendale Radio advertising. We hope we can hear Rossendale Radio very
soon.”
C Williamson, Owner, Clive Williamson Enterprises
“For Rossendale Hospice a local radio station is a huge asset in helping us to raise
awareness to the people of Rossendale who need our help. I would often drop into the
station when it was running and we worked on several projects together, which not only
helped to raise funds for the Hospice but also got the community involved with phoning
into their local station and thus creating the feeling of a community coming
together. One of the events we did together was a ‘Come Dine at Mine’ event. We
asked the station to involve the listeners with an on air quiz between each course and
the listeners were encouraged to phone or use social media to interact with the DJ with
up-dates of their culinary delights. It really created a buzz in the valley and raised
much needed funds for the Hospice.
I wish you every success in bringing back Rossendale Radio which will help the
community in so many ways.
S Morris, Rossendale Hospice, Rawtenstall
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And from the “Bring back Rossendale Radio” Facebook page:
C Ford I loved rossendale radio! So did most people I know in the area
L Flavell Rossendale Radio was also a fantastic opportunity for the youth of the borough
to play their part. I did work experience with the station in 2012 and from then it
inspired my career to get in to radio production and journalism; I'm now in my 3rd year
of uni doing what I love. I know how vital community radio is for everyone in every
aspect and it would be amazing to have something fresh and new which hones in on the
valley. Would love to get involved in the revamp too should the application be
successful!
S Wright Me and the girls used to love listening to rossendale radio at work, would love
to hear it back
D Connearn Rossendale Radio
please

was a great asset to the valley, bring it back

T Lewis Great station had in the car every time we went out bring back radio
Rossendale..
B Lloyd I used to love rossendale radio local news for local people, please bring it back,
L Knights McGuinness I would love and support a local radio station
C Warburton Listened every day would be great to get it back
M Lord Loved this station, always listened to it at home. It was a way of finding out
what was happening in the valley.
Y Gerrard Great place to pick up local news and find out what's was going on bring it
back
L Smith I love listening to this radio station
S-A Hargreaves Rossendale radio was great, bring it back please.
I Simpson It was what we listened to in work. Helped the days along with good music
and good banter from all concerned. Bring it back its needed.
A Eaton Loved listening to rossendale radio good luck I will definitely be turning in
again
J Riley We miss Rossendale Radio with it's information and great music
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Lisa Ann I would love a local radio station to hear local information & music. Good luck!
S Hunt Garside We need a local radio station as so much is irrelevant on the larger
stations. For example in the winter months our local schools tend not to be mentioned
within the 'school closures due to bad weather'. We need information on road closures,
accidents etc.
C Dolphin I used to enjoy listening to Rossendale Radio & really hope it will return.
K Reeves I used to love rossendale radio - bring it back
K Clarkson Listened to Rossendale radio every day.
J Greenwood Loved listening to Rossendale Radio Good luck x
J Deegan Always listened. Much more relevant than bigger stations
P Reed We need it back!! Community radio is the way forward!! Informative for the
local area. Was such a success in the past, as far as listeners are concerned! Everything
crossed! Good luck!

Ability to maintain the service – financial information:
16. Pre-launch financial information
In assessing an applicant’s ability to maintain the service we need to know what funds and assets it holds, how
much it intends to spend getting the station on-air (pre-launch expenditure), and predicted funding for the prelaunch period. Please note ‘in-kind’ income is dealt with in 18 below.
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

17. Year 1 financial information - income
Please provide information on the predicted income for your first year of broadcasting. N.B. there is a legislative
restriction on income from on-air advertising and sponsorship/commercial references (in summary, each station
is allowed a ‘fixed revenue allowance’ of £15,000 per year from paid-for advertising and sponsorship; some
stations may also be allowed up to 50% of their total relevant information per year (i.e. disregarding the fixed
revenue allowance). See the ‘Invitation of applications for community radio licences’ for your region for further
information).
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

18. Financial information – in-kind support
Please provide totals that reflect the in-kind support you expect to receive for the pre-launch period, and for year
one. You may count some volunteer input as in-kind support – please see our guidance on this
http://stakeholders.ofcom.org.uk/binaries/broadcast/radio-ops/volunteerinput.pdf
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

19. Year 1 financial information – outgoings
Please summarise year 1 outgoings – your expected operational expenditure to cover the first 12 months after
the service has commenced broadcasting. (Add rows if necessary).
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

20

Community radio application form

20. Year 1 financial information – commercial activities on air
During your first year of broadcasting would your proposed
station carry any on-air advertising? (If so, please state the
amount of income you anticipate from this source and its
anticipated proportion of total income)
If ‘No’ might your proposed service seek to carry on-air
advertising at a later date? (If so, please state the amount
of income you estimate from this source and its estimated
proportion of total income)

The legislation for
Community Radio
places limits on the
amount of income
annually from the sale
of on-air advertising and
sponsorship that can be
generated.

During your first year of broadcasting would your proposed
station carry sponsorship or commercial references in
return for payment? (If so, please state the amount of
income you anticipate from this source and its anticipated
proportion of total income)
If ‘No’ might your proposed service seek to carry
sponsorship or commercial references in return for
payment at a later date? (If so, please state the amount of
income you estimate from this source and its estimated
proportion of total income)
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

21. Pre-launch financial information - contingency
If there is a shortfall between pre-launch predicted income and outgoings, please explain below how you would
expect to cover any outstanding costs.
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

22. Year 1 financial information - contingency
If there is a shortfall between Year 1 income and Year 1 outgoings, please explain below how you would expect
to cover any outstanding costs (see also 23 and 24 below).
Alternatively if there is a surplus at the end of Year 1, please explain what you intend to do with such additional
resources.
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

23. Financial information – loans and other borrowings
If any of your proposed funding (either set-up or operational) is in the form of loans e.g. from directors, individuals
or organisations, please provide details as to who the loan is from and the terms of such lending, expected
repayment terms, interest rate charged and other associated costs.
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

24. Financial information – alternative funding streams
If there is a shortfall between income and outgoings, what arrangements have you explored and are in place to
provide further financial and/or ‘in-kind’ support for your proposed service?
If you have any proposals for expanding and/or changing the funding model of your proposed service after the
first year of operation, please provide details below:
 Tick this box if you request Ofcom to withhold this information from the public copy of your application.

Broadcasting engineering:
Engineering notes
We require preliminary radio frequency (r.f.) engineering information and applicants are advised that this section
is not intended to be exhaustive. We are asking for the basic engineering parameters necessary to determine the
extent of frequency availability in an applicant’s chosen area (after taking account of the requirements of
neighbouring broadcasters); and to determine whether the proposed service area can be adequately served from
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this site. As a result, applicants should note the importance of identifying a transmission site that is suitable for
the area they wish to serve.
While Ofcom would not wish applicants to go to unnecessary expense (we do not guarantee the availability of a
suitable frequency and/or our ability to allocate it for broadcasting from the chosen transmission site), we do
require precise details about the transmission site chosen. The questions following relate to this.
Applicants should provide evidence of negotiations or agreement with the site owner (e.g. whether a provisional
agreement is in place). Any licence award will be based on the coverage area from the site identified in the
application. If a licence is offered, Ofcom may not be able to agree to a change from the site put forward in this
application (and any request for a change will need to be justified).
Applicants should read and be aware of the relevant part of the Ofcom Site Engineering Code which may be
found at: http://stakeholders.ofcom.org.uk/broadcasting/guidance/tech-guidance/eng_code/

25. Engineering information
Answer
Waveband:

Transmission site
address:

This application is for an FM licence

Yes

Do you understand the requirements for FM (VHF) and
have you incorporated these below and in, for example,
your start-up and other costs, detailed earlier?

Yes

What is the postal address and post code:

Hardman’s Business
Centre, New Hall Hey
Road, Rawtenstall, BB4
6HH

The NGR is a reference code comprising two letters and
two groups of three numbers (e.g. SW 123 456). It is
available from Ordnance Survey.

SD 804 223

What is the height of the site, in metres, Above Ordnance
Datum (AOD)?

161 metres

National Grid
Reference (NGR):

In metres, what is the total height of the mast / building
Above Ground level (AGL)?

35 metres

About the site’s
dimensions:

What is the height, in metres, of the transmitting antenna
AGL?

35 metres

Please supply photographs of the transmitter mast /
building and aerial location.

 Tick if enclosed

Who owns the site and what are their full contact details?
Is this site already used for broadcasting and if so by
whom?
About the
transmission site:

Transmission site
availability:

No

Delete as appropriate the yes/no answers which describe
your situation regarding proposed site (it may be that you
cannot answer all four questions):
Site identified?

Yes

Provisional agreement with site owner in place?

Yes

Or under negotiation?

N/A

Applicant group owns site?

No

Other – please specify.

N/A

Applicant group owns site?

N/A

How to contact you:
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26. Public contact details

Guidance Notes

Provide the name of the person who will deal with
enquiries from the press and public and the contact
details for them.

Ofcom will publish community radio licence
applications, and from time to time statements which
may include public contact details, on its website. A
point of contact is required to deal with press and other
enquiries from interested parties.

Name:

Tony Horne

Email:

books@tonyhornebooks.com

PLEASE ENSURE YOU ADVISE OFCOM OF ANY CHANGES TO YOUR CONTACT DETAILS

27. Contact details for Ofcom

Guidance Notes

Provide the name of the person who will be Ofcom’s
primary contact and their contact details:

Ofcom will need to contact your group in relation to this
application.

Concluding declaration:
28. Declaration
APPLICANT’S, DIRECTORS’ AND OWNERS’ OTHER INTERESTS
1.

In relation to the applicant and any body’s and/or individuals whose details are given in sections 11, 12
and 13 of this application, please state whether the applicant, any body or individual is (and if so identify
that body or individual) involved in any of the activities set out in the table below, and the extent of the
involvement or interest. For these purposes, the applicant includes associates of the applicant (i.e.
directors and their associates and other group companies): (Note: if none of the following categories in
this section apply, this must be clearly indicated by writing “none” in any appropriate box.)

Activity/involvement

By the applicant
and/or a shareholder
or member
(section 11 of this
application form)

By a director
(section 12 of this
application form)

a)

Local authorities

None

None

b)

Bodies whose objects are wholly or mainly of a
political nature, or which are affiliated to such a body
Bodies whose objects are wholly or mainly of a
religious nature
An individual who is an officer of a body falling within
(c) above
A body corporate which is an associate (as defined
in paragraphs 1(1) and 1(1a) of Part I of Schedule 2
to the Broadcasting Act 1990) or a body falling within
(b) or (c) above)
An advertising agency or an associate of an
advertising agency

None

None

None

None

None

None

None

None

None

None

Tony Horne currently
works with The
Wireless Group in
Wigan.

Tony Horne currently
works with The
Wireless Group in
Wigan.

c)
d)
e)

f)
g)

Other broadcasting interests (including radio,
television, satellite and cable broadcasting and allied
activities).

Other interests
2.
Give details of any other interest or activity of the applicant which is or could be incompatible with the
requirements imposed by or under Schedule 2 to the Broadcasting Act 1990 (as modified by the
Community Radio Order 2004) and Articles 6 and 7 of the Community Radio Order 2004. Please also
give details of any other participant in the applicant whose interest is or could be incompatible with
those requirements. (You may need to seek advice about these matters)
Answer:

None
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Other matters
3.

In pursuance of its duties under Section 86(4) of the Broadcasting Act 1990 (as amended), Ofcom
requires that the applicant should notify Ofcom of any matters which might influence Ofcom’s
judgement as to whether:
(i)
the applicant;
(ii)
any director of the applicant;
(iii)
any individual, or any director of a company, who will have an interest of 5 per cent or more in the
applicant;
may not be considered a 'fit and proper person' to participate in a radio licence. Such matters would
include, for example, the following (whether they occurred in the UK or any other country): any unspent
criminal conviction, any undischarged insolvency and/or bankruptcy orders, any disqualification from
being a director of a limited company, and any adverse findings made by Ofcom (or its predecessor
broadcast regulators), any other regulatory authority and/or any court or tribunal in respect of any
regulatory matters.
Answer:

None
Do you confirm, to the best of your knowledge and belief, that:
4. The applicant is not a disqualified person in relation to the licence by virtue of the provisions of section
143 (5) of the Broadcasting Act 1996 (relating to political objects);
5. The applicant is not otherwise a disqualified person in relation to the licence by virtue of Part II of
Schedule 2 to the Broadcasting Act 1990 or any other rule prohibiting its holding the licence;
6. No director, member or other person involved directly or indirectly in the management of the applicant
group is the subject of a disqualification order as defined by section 145 (1) of the Broadcasting Act 1996;
7. No person (body corporate or individual) involved in the application has been convicted within the past
five years of an unauthorised broadcasting offence and that the applicant will do all it can to ensure that
no person (body corporate or individual) so convicted will be concerned in the provision of the service, the
making of programmes included in it, or the operation of the radio station if the applicant is granted a
licence; and
8. Any matters which might influence Ofcom's judgement as to whether the directors or members of the
applicant group are fit and proper persons to participate in a radio licence have been made to Ofcom.
Applicants should note that Ofcom reserves the right to revoke a licence if at any time any material
statement made is found to be false and to have been made by the applicant or any member or officer
thereof knowing it to be false, and that in the circumstances of section 144 of the Broadcasting Act
1996, the provision of false information or the withholding of relevant information with the intention of
misleading Ofcom could incur a criminal conviction and a disqualification from the holding of a
licence.
 Please tick this box to confirm that the applicant agrees with the above statements.
Please tick the boxes below to indicate which additional documentation is included as part of this application.
We are not willing to accept additional information with this application, other than that set out below:
 Memorandum & Articles of Association
 Certificate of Incorporation
 Application Payment (UK £ 600.00) non-returnable
 Photographs of the transmitter mast / building and aerial location.
I hereby apply to Ofcom for the grant of a community radio licence and declare that the information given
in this application and any additional documentation is, to the best of my knowledge and belief, correct.

Peter Sweetmore
Chairman
26/ 07/ 2017

(Name of person)
(Title or position in the applicant group)
(Date)
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